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Stories build passion



Honest workers deserve to 
be recognized and 

appreciated for their  
everyday work.  



3 phases of the Campaign

AWARENESS ACTIVATION REWARD



video1



  goal result 

PEOPLE REACHED  1 800 000 2153 936 (120%)

POST INTERACTIONS 27 856 43 545 (156%)

COMPLETED VIDEO VIEWS 163 104 163 207 (100%)







“Wake up the Unstoppable  
in you and celebrate together the joy  

of active living!“

The Unstoppable Project gives the nation  
another meaningful reason to move.



3 phases of the Campaign

AWARENESS ACTIVATION REWARD



video 2



  goal result 

PEOPLE REACHED  1 500 000 1 675 000 (112%)

Completed video views 580 000 592 000 (102%)

Money raised  820 000  950 000 (116%)




